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2026 Spirit & Place Application Prep Sheet
This worksheet is designed to help you draft and organize your application responses before submitting them through the online portal. You are welcome to apply directly online, but keep in mind that submitted applications cannot be edited. If you would like Spirit & Place staff to review your application in advance, using this prep sheet is strongly encouraged.

A few things to know:
· Character counts include spaces; you do not need to use the full allotment.
· The online application includes additional checkboxes to confirm event details such as partnerships, format, and logistics.
· You will be asked to agree to the Partner Agreement as part of the online application.
· Additional resources—including narrative examples and application tips—are available on the Spirit & Place website.


SECTION 1: EVENT IDEA

Event Title (85 characters) 
Be descriptive & engaging but also remember brevity is best.



What is your idea? Provide a short description. (250 characters)
Think of this as your exciting “quick pitch” to grab the Selection Committee’s attention. 





What will people do at this event? (1200 characters)
Describe the audience’s experience and explain the overall event format. 






Tell us about your intended audience. (1200 characters)
Who are you designing this event for?





SECTION 2: CIVIC TOOLS 
In this section, the Selection Committee is looking for:
1.) A clear and strong theme connection
2.) Intentional and specific use of the arts, humanities, and/or religion.  
3.) Commitment beyond self. Share how your event builds or strengthens a sense of community. 

How does your event connect to, explore, and/or reflect the CONNECTIONS theme?  (1200 characters)
Helping people feel connected is a wonderful goal, but how are you helping them engage with the concept of “connections”? 






How are you using the ARTS to engage the audience and the theme? (1200 characters) 
You do not need all details finalized but you should explain why and how the arts strengthen the event and deepen the theme connection. Not using the arts? Enter “NA.”






How are you using the HUMANITIES to connect to the theme and your audience? (1200 characters)
Name the specific humanities discipline(s) (e.g., history, literature, philosophy, anthropology, political science) and explain how they are used. “Connecting people as humans” is not considered a use of the humanities nor is it a deep enough exploration of the CONNECTIONS theme. Not using the humanities? Enter “NA.”






How are you using RELIGION to connect to the theme and your audience? (1200 characters)
Using religion means engaging beliefs, practices, texts, rituals, or traditions in relation to the theme—not simply hosting an event in a religious space. Not using religion? Enter “NA.”






Why is your event a great fit for the festival? (1200 characters)
How does it reflect Spirit & Place’s values and contribute to a shared community experience?





SECTION 3: LEAD & COLLABORATING PARTNERS
The online application will ask the Lead Partner to provide information for yourself/your organization and for each collaborating partner.
· Independent creators: Enter “NA” in the organization name field. Do not list your employer unless they are actively involved in your event.
· Ask first. Do not list any individual or organization as a collaborating partner unless you have spoken with them and received consent.
· Web addresses: If no website exists, include a social media link such as LinkedIn or Facebook. 

For each partner, you will be asked to provide:Why We Ask:
If selected, all listed partners will be included in festival promotions and receive event guides—no one should be surprised to see their name associated with your event. 
Complete mailing addresses are required for event guide delivery. 
Mission statements/focus areas and website links help the Selection Committee understand each partner’s role and expertise.

· Organization Name (if applicable)
· First & Last Name
· Email Address
· Phone 
· Street Address
· City, State, & Zip Code
· Web Address
· What is your mission statement or area of focus? 

You will also be asked to indicate whether each collaborating partner is:
· Fully Committed 
· Interested
· Haven’t Spoken to Them (RED FLAG!!)


🚩 Listing unconfirmed partners is a red flag and may result in lower scores. If you are still gauging interest, mention those individuals or organizations in the final Anything Else section of the application instead.


SECTION 4: TALENT
Keynote Speakers and Performers
Applicants sometimes feel they need to list everyone involved in an event, even someone giving brief welcome remarks. That level of detail isn’t needed. Think about this section from a marketing and audience perspective: who is the featured speaker, performer, artist, or ensemble that helps draw people in? 

Some events don’t have a single “star,” and in those cases, it’s perfectly fine to leave this section blank. Only list individuals or ensembles who will play a featured role in the event and whose participation you have already discussed.

For each “talent,” you will be asked to provide:
· Individual or Ensemble Name
· Email
· Website, Bio, or LinkedIn 
· Social Media Link (FB, Insta, or LinkedIn)	
· Why this person/ensemble? (Be brief!)_


You will also be asked to indicate whether the talent is:
· Fully Committed 
· Interested
· Haven’t Spoken to Them (RED FLAG!!)


🚩 Listing unconfirmed talent is a red flag and may result in lower scores. If you are still gauging interest, mention those individuals or organizations in the final Anything Else section of the application instead.


SECTION 5: VENUE & LOGISTICS
Venue, Accessibility, Event Details, & Promotions
This section helps the Selection Committee understand whether your event is feasible, welcoming, and considering your audience’s needs. You do not need everything finalized, but you should demonstrate thoughtful planning and attention to audience needs.

Venue Details
These questions help us confirm geographic spread of festival events, logistics, and accessibility.
· Venue/Building Name
· Room (if applicable)
· Street Address
· City, State, & Zip Code
· Venue Contact Name
· Venue Email
· Venue Phone
· What is the max attendance of your event?

Parking & Entry Instructions.
Caring for your audience begins before the event starts. Please share clear, practical instructions that will help guests arrive with ease. (EX: Free parking is found in the south lot and guests should enter through Door #3.)


No Venue Yet?
If you do not yet have a venue secured, briefly describe your plan to confirm one by August 3 (e.g., venues contacted, partners involved, or backup options). (750 characters)


Is the venue ADA compliant?	 	Yes/No
Events should be held in ADA compliant facilities. If your venue is not ADA compliant—or if you’re unsure—please contact Spirit & Place to discuss options. We’re happy to help you think through alternatives.


Accessibility
Accessibility looks different for every event. Not all options are possible for every event, but the committee values thoughtful consideration and collaboration. Which accommodation are you planning to provide: 
· ASL Interpretation
· Live captioning
· Assistive Listening Devices
· Large Font Materials
· Reserved Seating for those with mobility issues or service animals
· Livestream Option
· Audio Description
· Childcare
· Located near a bus stop
· Microphones for all speakers
· Nothing currently

Event Date, Time, & Fees
Please note: All festival events must fall within the official festival dates and times listed below.

· Event Date(s) – Must fall between Nov. 6 – 15
· Start Time
· End Time – Must end by 4PM on Nov. 15
· If hosting an EXHIBIT, what is the full range of dates/hours?
· Ticket Cost – enter FREE if no charge
· Will food be served?


Promotions & Marketing (750 characters)
Describe the specific ways you and your partners will promote the event (e.g., email lists, social media, partner outreach, community calendars).


Media Contact
Who is the best person to coordinate media interviews and other promotional efforts with? 
	Media Contact 
	Email
	Phone


Planning vs. Finalized
You are not expected to have every detail locked in at the time of application. The Selection Committee is looking for evidence of care, collaboration, and realistic planning—not perfection.









SECTION 6: ANYTHING ELSE?
Anything else? (1200 characters)
Use this space to add helpful context that strengthens your application. You might briefly share the inspiration or backstory behind your event, explain why this mix of partners or talent is especially meaningful, or provide updates on collaborators, talent, or venues you are still working to confirm (if not noted elsewhere). This is also a good place to include details that didn’t fit neatly in other sections—but that you think will help the Selection Committee better understand your vision and readiness.
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